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Much of the support and leadership of the consumer movement 
in this country comes from farm areas, Yhat you are doing in Ohio 
is an outstanding erate Consumers! cooperation in America is 
almost a farm movement. The great majority of consumer cooperators 
are farmers who have had long years of experience in raeiane their 
ees problems in an organized way. Now, through consumers’? 
eoaperation, they are organizing to tes oe their interests on both 
Prone ra get more income and to pet more for its 

This is important. It should mean that consumers! coopera- 
Fle here will not be tied eo to a penny- pinching program of pore a 
ing little money go a lone 3 way. TN See who have slight hope of 
dolar anything to increase ve earnings may go into sere ighin ae 
ratte ony a - Limite purpose in view, Ivie doubtful, however, that 
American aes are interested in it earely for the pe OF 

sia es the sled of a bad ees ia ey are es a in hoe frame of 

mind nat Weis income possibilities. | | 

With bth participating, the cooperative OV Een in this 
cou can have a wider objective. Farmers have learned that on= 


ganized producer action is necessary. But they have BLS Learned 


that they are not alone in Prost eet le on that basis. ih eroup of 


(oy = 

people who have aime hing to sell, whether it be labor or | 
goods or capital or a professional service, may organize to sell 
it collectively and to get more for it. This is all right as far 
as it goes. But it doesn't ae far before it runs into a stone 
wall. It comes up eee the fact that what any group gets 
eieoren producer action it must get ae une expense of others. This 
is ecaune proaucen pressures alone do nee enlarge the national in- 
come. They may Price its aise upon cee but taken all in ale they 
ene ore likely to reduce He nade onel total than to increase it. 
Hach pressure group can Sea in its own interest what it is 
trying to do, Ae unless it can show fen its action is helping to 
enlarge Oe stay nae onee eae it fails to Saucon purposes 
with the ea Eyer eat. 7 

The onstrate cooperative movement can do neh ie about 
this. Perhaps it will turn a meee ear to eronucon ae) or set 
itself up in opposition to BEadCes-pleseeneeiees every kind. Butr 
it may adopt a larger view of its oct With farm leader- 
ship playing an important part in ite eouncils there is Lesen to 
hope that it will. 7 | 

It can develop a broad-gauzeuponetmer program which Pr 
recognize the value as well as the chorteomings of producer ae 
grams. It can urge wie need of getting our aonevicuine producer 
purposes tied into NAS other 50 chat Hedi of them together add up 
to something and ‘cet to make sense apy peat of a hetitenee acne 
Tt can inerrake the pavers fone job of proving to acetone sehen 


ducers that they will be betteroffas consumers only when they learn 


oa 


Pie hen 
how to maintain-a higher level of output and get away with it. 

The .finst principle of producer organization today is to pro- 
duce less in order to get more. ‘As.consumers we can't accept this. 
Perhaps, as we build a program of action on our consumer interests, 
we shall some day be able to persuade ourselves that the sensible 
purpose of the producer group to which we happen to belong ig to 
see that other groups produce more rather than that we ourselves 
produce less, 

A start will be made in that direction when experience proves 
to different groups of people who think their interests are in con- 
flict that their, underlying problems are very much alike. Farm and 
labor, for example, are two great groups which for years have or- 
ganized on a basis of getting for themselves a larger income out of 
the national total. After years of effort along this line large 
numbers of farmers and workers come out with one experience-in com- 
mon, They find themselves: with not enough income to support a decent 
Standard of living. In 1929 one-third of all:non-farm families and 
two-thirds of all farm families earned: less than $1500 a year. For’ 
every 10 families on the farm there were 18 families elsewhere with 
less than that amount to live on. Two out of three non-farm fami- 
lies had less than 82500 a year. 

Consumers' cooperation offers an immediate practical basis © 
on which different producer groups can work together. They have a 
common interest in getting the most for the money they’ earn. - But 


stretching out-a small income is not the sarie thing as earning a 


oa 
good one, and larger incomes for the people as a whole will come 
only from larger production. Cooperative purchasing of consumer 
goods will not unleash the: productive capacities of the country un- 
less it reconciles the apparent conflict between producer and con- 
sumer purposes and solves the real conflict between the purposes of 
rival producer groups. To do this it must bring people together as 
consumers and direct their united efforts to the problems involved 
in getting more things produced. 

Farm leadership of the consumer movement gives hope that 

this can be done. Farmers today are showing city workers how con- 
sumer objectives can be reachéd through cooperation. At the same 
time they have before them a great opportunity to‘make new headway 
against their problems as producers. If they can safeguard farm in- 
come against disastrous collapse, they will have made real progress 
for themselves. If by the same farm program they can give the coun- 
try a genuine guarantee against food scarcity, they will have fur- 


nished proof that producer purposes are not necessarily at odds with 


consumer welfare. When farmers prove that, they will have paved thé 


way for an aggressive attack upon scarcity all along the line, 

We need that proof. We need it in industry and we need it 
in agriculture. It is worth all the cooperativé effort it will 
take to put that proof to the test, for without it there is no real 


goal ahead for people who live by their own work. Producer groups 


can continue to produce less for imaginary rewards, consumers' coop- 


eration can try to make dimes out of nickels, but it will all remain 


shawdov boxing and mostly waste effort unless we learn how to gear 


up the machine to get us more goods. 


